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Magazine Telephone Company 

Response to Lines 500-510 - Service Quality Standards and Consumer Protection Rules 

Compliance 

In establishing this certification in its 2005 ETC Order,1 the FCC found that an ETC must 

make “a specific commitment to objective measures to protect consumers.” 2  The FCC found 

that for wireless ETCs, compliance with CTIA’s Consumer Code for Wireless Service would 

satisfy this requirement” and that the sufficiency of other commitments would be considered on a 

case-by-case basis.3   In this context, the FCC stated, “to the extent a wireline or wireless ETC 

applicant is subject to consumer protection obligations under state law, compliance with such 

laws may meet our requirement.”4 

Magazine Telephone Company, Inc. (“Company”) hereby certifies that it complies with 

applicable service quality standards and consumer protection rules established by the Arkansas 

Public Service Commission and detailed in the Telecommunication Provider Rules. Specifically, 

sections 1.09, 1.10, 1.11, 1.12, and 2.0 address the following obligations which include, but are 

not limited to:  1.09 Service Availability, 1.10 Safe and Adequate Service, 1.11 Construction 

Standards, 1.12 Facility Identification and Section 2.0, which details consumer billing rules and 

regulations. Furthermore, Company is subject to cyclical compliance reviews by the Arkansas 

Public Service Commission Telecommunications Utilities and Quality of Service Section.  

������������������������������������������������������������
1 Federal-State Joint Board on Universal Service, CC Docket No. 96-45, Report and Order, FCC 05-46 (rel. Mar. 
17, 2005) (“2005 ETC Order”). 
2 Id. at para. 28.   
3 Id. The FCC noted that under the CTIA Consumer Code, wireless carriers agree to: “(1) disclose rates and terms of 
service to customers; (2) make available maps showing where service is generally available; (3) provide contract 
terms to customers and confirm changes in service; (4) allow a trial period for new service; (5) provide specific 
disclosures in advertising; (6) separately identify carrier charges from taxes on billing statements; (7) provide 
customers the right to terminate service for changes to contract terms; (8) provide ready access to customer service; 
(9) promptly respond to consumer inquiries and complaints received from government agencies; and (10) abide by 
policies for protection of consumer privacy.”  Id. at n. 71.   
4 Id. at n. 72. 



In addition, the Company complies with numerous federal consumer protection standards 

including, but not limited to: (1) Truth-in-Billing Rules outlined in 47 CFR § 64.2401; and (2) 

compliance with Federal CPNI rules, Red Flag Rules and other applicable federal and state 

requirements governing the protection of customers’ privacy.  

Furthermore, Magazine Telephone Company hereby certifies it will apply the same 

service quality standards that it currently applies to Voice service to Broadband services also, as 

is applicable to 47CFR 54.313.(a)(5). 

 



Magazine Telephone Company, Inc. 

Response to Lines 600-610 - Ability to Function in Emergency Situations 

Magazine Telephone Company, Inc. (“Company”) hereby certifies that it is able to 

function in emergency situations as set forth in the Code of Federal Regulations, Title 47, Part 

54, Subpart C, §54.202(a)(2)1 and the Arkansas Public Service Commission Telecommunication 

Provider Rules.  The Company’s network is designed to remain functional in emergency 

situations without an external power source, is able to reroute traffic around damaged facilities, 

and is capable of managing traffic spikes resulting from emergency situations as required by 

Section 54.202(a)(2).  The Company can change call routing translations as needed to reroute 

traffic around damaged facilities. Changing call routing translations  also allows the Company to 

manage traffic spikes throughout its network, as emergency situations require.  

Specifically, the Company is able to function under emergency operations in accordance 

with Arkansas Service Commission Telecommunication Rules §8 General Service Standards, 

§10 Maintenance, and §11 Quality Standards which include obligations for continuity of service 

and emergency operations planning and service provision capability for dominant carriers.  Any 

central office without a permanently installed emergency power system shall be wired to permit 

connection of a mobile emergency power unit, and there shall be a mobile emergency power unit 

available for connection on short notice with minimum travel time. Furthermore in section 

11.06.B, each central office shall be equipped with a battery reserve sufficient to sustain 

operation until emergency power can be connected.  

������������������������������������������������������������
1�� Section 54.202(a)(2) requires ETCs that are designated by the Commission to “demonstrate its ability to remain 

functional in emergency situations, including a demonstration that it has a reasonable amount of back-up power 
to ensure functionality without an external power source, is able to reroute traffic around damaged facilities, and 
is capable of managing traffic spikes resulting from emergency situations.”�

 



Furthermore, Magazine Telephone Company hereby certifies it will apply the same 

service quality standards that it currently applies to Voice service to Broadband services also, as 

is applicable to 47CFR 54.313.(a)(5). 

 

�



Magazine Telephone Company 

Response to Lines 1000 - Voice Service Rate Comparability 

Magazine Telephone Company, Inc. (“Company”) hereby certifies it does not provide 

voice rates that are above two standard deviations above the national average urban rate. as set 

forth in the Code of Federal Regulations, Title 47, Part 54, Subpart C, §54.313(a)(10). Company 

determined this by comparing its rates to the National Average Urban Rate, which was recently 

released by the FCC.  The rate of the Company is below the National Average Urban Rate and 

therefore the 2 standard deviations calculation does not apply. 

�



Magazine Telephone Company 

Response to Lines 1030 - Broadband Service Rate Comparability 

Magazine Telephone Company (“Company”) hereby certifies it provides Broadband rates 

that are no more than the most recent applicable benchmark, as established by the Wireline 

Competition Bureau. Company determined this by comparing its rates Wireline Competition 

Bureau, which was recently released by the FCC.   

	





















Magazine Telephone Company 

Response to Lines 3010 – Milestone Certification 

Magazine Telephone Company (“Company”) hereby certifies that they have taken 

reasonable steps to provide upon reasonable request broadband service at actual speeds of 

10 Mbps downstream and 1 Mbps upstream, with latency suitable for real-time 

applications, including Voice over Internet Protocol, and usage capacity that is reasonable 

comparable to comparable offerings in urban areas, and that requests for such service are 

met within a reasonable amount of time as set forth in the Code of Federal Regulations, 

Title 47, Part 54, Subpart C, §54.313(f)(1)(i). 



Magazine Telephone Company 

Response to Lines 3012 – Newly Served Anchor Institutions 

Magazine Telephone Comapny (“Company”) hereby certifies that they have had no new 

requests for broadband service from any community anchor institution during the preceding 

calendar year.  
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